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In the twelve years since its inception, mondo*arc has grown to become the leading international magazine 
in architectural lighting design. Targeted specifically at the lighting specification market, mondo*arc offers 
insightful editorial on architectural, retail and commercial lighting.

We know the specifier community has high standards. That’s why mondo*arc features the best photography, the best 
writers, high quality paper and a large format that shows off its projects in the best possible light. Free of any association 
or corporate publisher interference, mondo*arc is highly respected for its independence and well read within the lighting 
design profession.

Lighting is increasingly seen as a major defining component in the built environment’s design and is becoming an 
important aspect of many architectural, retail and commercial job roles. In a market currently valued globally at 
approximately $100 billion, mondo*arc is at the cutting edge of the industry, consistently featuring the best architectural 
projects, the most innovative designers and the latest technology advances. 

If your target audience is the lighting designer, the architect or the specifier then mondo*arc is the ideal vehicle to reach 
this market. mondo*arc is not a catalogue, it is a great lighting magazine that is read by the top specifiers in the world. By 
advertising, your message will be delivered to the real decision makers in the lighting industry.

Paul James  Editor

02 INTRODUCTION

“mondo*arc is a great lighting magazine.  
Informative, creative and covering a wide range 
of interesting news items and features, it is a 
very popular read in our studio!”

Mark Major, Principal
Speirs + Major, UK
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The sculptures of ‘Mute Meadow’ are scattered along the bank 
of the River Foyle, Derry - 80 of them grouped in pairs with 40 
ILUMINARC Ilumipod Inground 36 IP fixtures nestled between 
each pair. The piece, by London-based artists Vong Phaophanit 
and Claire Oboussier, is the largest public artwork in Ireland. 
It highlights a new regenerative turn for Derry as it transforms 
itself from a city of conflict to the City of Culture in 2013. To 
light these pairs of reed-like steel structures, each LED-fit-
ted Ilumipod Inground 36 IP wash light was carefully encased 
in a custom structure and incorporated into the landscape. 
The lights were designed to match the stained glass windows 
of the neighbouring Guild Hall. Each of these twelve windows 
was translated into a palette of five colours (for a total of 60 
colours lighting the entire piece). The specification of the in-
ground fixtures as well as the lighting design and programming 
were performed by Neon Circus.
www.neoncircus.com
www.iluminarc.com

Photograph: Brian Morrison Photography

‘mute meadows’, river foyle, derry, ireland

eye opener



EDITORIAL COVERAGE

mondo*arc makes use of stunning photography and in-depth reports on the ever expanding architectural, retail and 
commercial lighting markets. Articles feature some of the most exciting projects and installations from around the world 
including urban regeneration, branded retail outlets and malls, cultural centres, healthcare and educational facilities, 
office space and commercial buildings. 

The magazine is conveniently split into four categories, each offering something different for the reader: 
Details: we start the magazine with what’s new in the industry, editorial comment, and projects on the drawing board 
as well as a spotlight on new projects. This section offers an exclusive interview with a leading international lighting 
designer in every issue. 
Projects: the heart and soul of the magazine. This section features the latest lighting schemes throughout the world 
in the architectural, retail and commercial lighting markets brought to you by some of the most inspirational lighting 
designers and architects.
Decorative & Design: features the latest decorative products and projects in the specification market, as well as profiles 
of established and up-and-coming designers. 
Technology: keeps the reader up to date with all the latest product and event news as well as product reviews, 
benchtests and the latest LED technology information.

We have a host of well-respected contributors as part of our team: 
Dr Geoff Archenhold, an adviser to the UK Government on LED technology and CEO of InGan Research, is a 
regular contributor with his insight into solid state lighting technology. 

Martin Valentine, Lighting Expert for Abu Dhabi City, writes a column in every issue about the lighting scene in 
the Middle East.

Light Collective (aka Sharon Stammers and Martin Lupton) take over the last page each issue to offer something 
a little leftfield for the lighting design community.

Highly regarded product designer David Morgan, with over 20 years experience, is responsible for the product 
reviews that appear in the technology pages. 

Add to this the host of journalists from the Middle East, Asia, America and Europe and you get some idea how we keep 
pace with the fast moving world of lighting design.
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Michael DiBlasi became involved with light-
ing design when he was still in school. Not 
college, nor high school, nor even junior 
high school. No, DiBlasi first debuted as a 
theatrical lighting designer for his grammar 
school’s play when he was in fourth grade 
in Great Neck, New York, at age nine. By 
the time he was in senior high school, he 
was doing lighting for off-off Broadway in 
New York City. Unless proven otherwise, 
DiBlasi is the only current practitioner of 
lighting design in the U.S. to score a profes-

sional success in the field before his age hit 
double digits.   
His initial achievement was the start of a 
diverse and busy lighting design career path 
leading to his current position as a partner 
in the theatrical and architectural lighting 
firm of Schuler Shook, this year celebrat-
ing its 25th anniversary. The 40-person firm 
maintains four offices: the original Minne-
apolis office, now under DiBlasi’s direction; 
Chicago, with partners Bob Shook, Todd 
Hensley, and Jim Baney; and Dallas, opened 

ten years ago, directed by Jack Hagler. A 
small office in Melbourne, Australia that 
was originally established for the Melbourne 
Arts Center project, is managed by Jim 
Hultquist. 
“My early training in New York City was 
incredible exposure,” DiBlasi recalls. “I was 
fascinated with lighting as a mixture of art 
and a craft, and very technical as well.” 
Following graduation from Boston University 
with a major in theatrical lighting design, 
he relocated to Minneapolis to work at the 
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The entertainment world has child prodigies who have gone on to careers as starring performers, 
but Michael DiBlasi may be the only practicing international lighting designer who first lit up a stage 
when he was nine. Vilma Barr reports.

interview

“In the theatre world, you set up lights for 
the run of a show—two nights or maybe two 
years—but still it is a relatively temporary 
thing. Architecture is less forgiving. People 
need to work or live in these spaces that you 
have lit. You better get it right the first time.” 
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Zaha Hadid’s clean-lined, open-ended design for Glasgow’s new 
Riverside Museum posed a number of lighting challenges.

Standing at the confluence of the Clyde and 
Kelvin, the Riverside Museum, ‘Scotland’s 
new Museum of Transport and Travel’, bares 
the increasingly familiar hallmarks of a Zaha 
Hadid creation. Shaped like a giant wave 
of extruded metal, the building – with its 
folded profile and doglegged footprint - is 
a reflection both of the site’s industrial his-
tory and its riverside location.
Conceptually, the museum forms a link be-
tween the river and the city; a giant tunnel 
that joins a public square at the northern 
entrance with the Glenlee, the historic ship 
moored at the quayside, to the south. To 
heighten this sense of connection, Zaha 
Hadid Architects (ZHA) wanted to keep the 
end section of the building visually ‘open’ 
by glazing the north and south facades. 
During the tender process, they worked 
with Buro Happold, whose specialist lighting 
department Happold Lighting conducted 
daylight analysis and developed an initial 
lighting concept for the project - consider-
ing energy use, ease of maintenance and 
uniform lighting for circulation purposes. 
Their annual exposure levels analysis also 
helped assist the museum’s curators in their 
decision on locating exhibits within the 
space – enabling them to ensure the more 
light-sensitive pieces could be protected, 
with light reduction glazing on the south 
facade and to a lesser degree on the north 
side of the building. 
Post Tender in 2009 ZHA appointed Inverse 
Lighting to develop the scheme and take it 
through to construction, though Buro Hap-
pold continued to engineer and design the 
building lighting with support from Happold 
Lighting right up to completion.
In particular, ZHA wanted Inverse to explore 
ways of bringing out the ceiling’s sweeping 
parametric waves without interrupting its 
clean lines. The initial scheme proposed 
that projectors be hidden behind verti-
cal grills at the east and west walls, with 
large light towers running down the central 
spine of the main hall to provide additional 
uplighting, but this had been thought too 
visually disruptive.
A suspended system of linear or point sourc-

es was considered but quickly dismissed. So 
too was the idea of a linear continuous light 
source, held from one side of gables, that 
would uplight one side of the pitched ceil-
ing more intensely than on the other. This 
would have required a significant supporting 
structure and cable containment running 
the full length of the main exhibition hall.
Rather than discounting a continuous linear 
solution completely, Inverse began to look 
at ways of adapting the moulded GRG ceil-
ing panels to accommodate slot-recessed 
fixtures. After carrying out a series of 
mock-ups they decided on a 120mm wide 
ceiling channel with a single line of high 
output cold cathode. The lamp sits flush 
with the front of the slot to maintain a 
sharp outline while minimising shadowing. 
With drivers and cables concealed behind 
the panels, the lighting fits effortlessly into 
the design, emphaising rather than inter-
rupting the ceiling’s organic waves.
Having solved this problem, the team then 
had to consider the large windows at either 
end of the building.
Several daylight calculations and mock-ups 
were carried out to establish what would be 
the optimum level of transparency without 
having an adverse impact on the exhibits in 
terms of cumulative light exposure. The ar-
tificial lighting was then designed to create 
a gentle transition from the daylight outside 
to the internal exhibtion space.  

EXTERIOR LIGHTING
For the external scheme, Inverse was 
charged with creating a coherent night-
scape with the museum as its focal point 
– accentuating its unique form and visually 
tying it with the Glenlee. Spotlights were 
placed along the length of the roof, sitting 
in the gutters between its folds to empha-
sise its undulating form. Along the build-
ing façade, dimmable linear fluorescents 
are positioned within the soft landscaping 
around the base of the building. The inten-
tion was to allow dark and illuminated areas 
to overlap on the elevations to provide 
contrast and imply depth - accentuating the 
geometry with fewer luminaires.

������������������������������������������������
��������������������������������������������������
���������������������������������������������������
����������������������������������������������

��������������������������������������������
������������

����������������������������



INTERNATIONAL LIGHTING DESIGN SURVEY

Based on the success of the World Trading Survey from our 
sister publication mondo*dr (technology in entertainment) 
and the interest generated by our survey of 50 lighting 
designers in our 50th issue, the mondo*arc International 
Lighting Design Survey (ILDS) is the ultimate worldwide 
listings edition for the architectural lighting industry. As 
well as being distributed to our subscription base, the ILDS 
is published every January and is available at every major 
lighting trade show where mondo*arc is participating in 
2012.

The ILDS features a comprehensive directory of architectural 
lighting designers, manufacturers and distributors as well 
as information about international trade shows, lighting 
associations, festivals of light and lighting education courses. 
Available as a printed publication and in digital format, this is 
the directory that the industry has been waiting for and is a 
valuable tool for those involved in lighting specification.

In addition we will be publishing further data in our survey of 
50 lighting designers to measure the state of the lighting design 
profession since the ‘50’ feature in 2009. We shall be repeating 
the survey every year, continually adding data to give a better 
picture of the industry. This will ensure that the ILDS will 
become a valuable barometer as to the health of the lighting 
design profession and the architectural lighting industry.

We will be continually collecting data so if you are interested in 
being involved please contact John-Paul Etchells 
(jp.etchells@mondiale.co.uk) or talk to any of the mondo*arc 
team.
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BARTENBACH LICHTLABOR
Rinner Strasse 14
6071 Aldrans
Austria
Tel: +43 512 333 80
www.bartenbach.com

LDE VIENNA
Nobilegasse 56/6
Feldbank 5
1150 Vienna
Austria
Tel: +43 664 412 70 11
www.lde-net.com

LEX LICHTGESTALTUNGS
Nobilegasse 56/5
1150 Vienna
Austria
Tel: +43 1 982 7614
www.lex.li

 

PODPOD DESIGN
Ferrogasse 10/4
1180 Vienna
Austria
Tel: +43 1 4791212
www.podpoddesign.com

VALOA DESIGN 
Lilienbrunngasse 18/2
1020 Vienna
Austria
Tel: +43 1 2164 844 46 
www.valoa.com

 

ARROW CENTRAL EUROPE
Landstrasser Hauptstrasse 97-101/1/1B
1030 Vienna
Austria
Tel: +43 136046 0
www.arrowce.de 
Distributor for: Sharp

ELECTROPLAST
Elektro-u Kunststoffwarenfabrik
Ganghofergasse 29
1110 Vienna
Austria
Tel: +43 1769 696 40
www.electroplast.at
Distributor for: Collingwood

 

ERCO LIGHTING 
Engerthstrasse 151/Loft e.6 
1020 Vienna
Austria
Tel: +43 1 798 84 94 0
www.erco.com

    

FAGERHULT
Dresdner Strasse 87 A1
1200 Vienna
Austria
Tel: +43 1 532 21 79 0

www.fagerhult.at

 

FOUR MINUTE LIGHTING
Singerstrasse 16/18
1010 Vienna
Austria
Tel: +43 664 825 2784
www.fourthminute.com
Distributor for: Projection Lighting

HAVELLS SYLVANIA AUSTRIA
Twin Tower Wienerbergstrafl
11/12b
1100 Vienna
Austria
Tel: +43 1 617 4480
www.havells-sylvania.com

     

HEI ECO TECHNOLOGY 
Ameisgasse 65
1140 Vienna
Austria
Tel: +43 1 91 21 351-0
www.hei.at 

 

KAIA
Gewerbepark Ost II/6
3424 Zeiselmauer
1090 Vienna
Austria
Tel: +43 22 42 70 99 9
www.kaia.at

 

KREON AUSTRIA
Paracelsusgasse 8
1030 Vienna
Austria
Tel: +43 1 715 44 25
www.kreon.com

  

LDDE VERTRIEBS
Dreherstrasse 64
÷sterreich
1110 Vienna
Austria
Tel: +43 1767 181 1
www.ldde.com

 

LICHT ART
Responsible Christian†
Niederbrucker Aubichlweg†
Aubichlweg 1
5322 Salzburg
Austria
Tel: +43 6229 367 36
www.lichtart.com
Distributor for: TAL

 

LICHT DESIGN
Hofhaymerasallee 21
5020 Salzburg
Austria
Tel: +43 6628220840
www.lichtdesign.at
Distributor for: Lightyears

  

LIPRO
Bayernstrasse 381
Wals b.
5071 Salzburg
Austria
Tel: +43 662 853090
Distributor for: Abacus

LTV LEUCHTEN & LAMPEN VERTRIEBS 
Industriestrasse B-4 
2345 Brunn/Gebirge 
Austria
Tel: +43 22369003 
www.ltv.at 
Distributor for: Thorlux

LUXMATE CONTROLS 
Schmelzhutterstrasse 26
6850 Dornbirn
Austria
Tel: +43 5572 599 0
www.luxmate.com

 

MOLTO LUCE
Europastrase 45
4600 Wels
Austria
Tel: +43 7242  698 0
www.moltoluce.com

  

PROLICHT
Gewerbepark 9 
6091 Neu-Gotzens
Austria
Tel: +43 5234 334 99
www.prolicht.at

 

RTC FÜRSTLER SOUND & LIGHT
Butzestrafl
6922 Wolfurt 
Austria
Tel: +43 55 74 82 82 9 33
www.rtc.at
Distributor for: Griven

SE’LUX LICHTSYSTEME
Deutschstrafl
1230 Vienna
Austria
Tel: +43 1 6154 690
www.selux.at

  

SIBLIK ELEKTRIK
Murbangasse 6
1108 Vienna
Austria
Tel: +43 16 80 06 0
www.siblik.com
Distributor for: INSTA

  

SILICA 
Diefenbachgasse 35-2
1150 Vienna
Austria
Tel: +43 186642 0
www.silica.com 
Distributor for: Sharp, Seoul 
Semiconductor, Rohm

SITECO ÖSTERREICH 
Strasseganger Strasse 315
8054 Graz
Austria
Tel: +43 316 28 45 03
www.siteco.at

   

SWAROVSKI 
Rettenbergstrasse 30
6114 Kolsass
Austria
Tel: +43 5224 671 650
www.architecture.swarovski.com

 

TECHNIK DESIGN VERTRIEBS 
Walererstrasse. 49
4605 Wels
Austria
Tel: +43 724266633
www.technikdesign.com
Distributor for: OPTI Kinetics, Pulsar, 
Studio Due

TRIDONIC 
Farbergasse 15
6851 Dornbirn
Austria
Tel: +43 5572 395 0
www.tridonic.com

  

Through our active partnership, 
outstanding service competence and 
technical expertise Tridonic enables 
customers to implement lighting 
solutions of superior functionality 
and efficiency.   
In the 2009/10 financial year, 
Tridonicís 1,900 staff members 
working at 30 branch offices pro-
duced a turnover of EUR 367 mil-
lion. More than 250 design engineers 
provide sophisticated systems and 
products.  

TRILUX-LEUCHTEN
Carlbergergasse 68
1230 Vienna
Austria
Tel: +43 1 869 3538
www.trilux.at
Distributor for: iGuzzini

     

XAL 
Auer-Welsbach-Gasse36
8055 Graz
Austria
Tel: +43 3163 170
www.xal.com

   

ZUMTOBEL
Schweizer Strasse 30
6851 Dornbirn
Austria
Tel: +43 5572 390 0
www.zumtobel.com

    

LDE LIECHTENSTEIN
Talstrasse 7
9492 Eschen
Liechtenstein
Tel: +423 232 57 08
www.lde-net.com

AEM 
AllÈe J.W. Leonard LU
7526 Mersch
Luxembourg
Tel: +352 2600271
Distributor for: TAL

MINUSINES 
8, rue Hogenberg
1022 Luxembourg
Luxembourg
Tel: +352 495858
Distributor for: Siteco

SIPELS 
42 ZAE Le Triangle Vert
5691 Ellange
Luxembourg
Tel: +352 3166601
www.sipel.lu
Distributor for: XAL
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ASSOCIATION: LICHTTECHNISCHE GESELLSCHAFT 
ÖSTERREICHS
LIGHTING EDUCATION: LICHTAKADEMIE BARTENBACH 
(LEOPOLD-FRANZENS-UNIVERISTY INNSBRUCK) - 
MASTER OF LIGHT AND LIGHTING (PLDA)
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Interior lighting Exterior lightingLamps & Gear Decorative lighting Emergency lighting Street/amenity lighting Lighting control Lighting Design Software
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When we agreed to write this article we 
actually thought this was going to be quite 
easy. Little did we know what we were 
about to unfold! The whole office sat and 
we scoped the brief of the article. The 
debate relating to the generation of this 
article was fantastic! We started with a long 
list of over 40 products that, over a three-
hour debate, was whittled down to the ten 
products listed. 
I know what some of you may be think-
ing... ‘What? No LED products?’ I must say 
that we have not gone out of our way to 
deliberately exclude LEDs from this article. 
In fact the Luxeon Star product almost 
made it in to the final ten products. But the 
fact is that, as an industry, manufacturers 
have spent the last ten years shoehorning 
LEDs in to existing products in the name 
of ‘new’ product development. Don’t get 
me wrong, a percentage of these develop-
ments (certainly in exterior products) have 
been very successful, but in other ways the 
industry has suffered with poor thermal 
management resulting in mixed client feel-
ings about the quality and performance of 
LED products. It has only been in the last 
two years that new product development 
dedicated to LED being the primary light 
source has emerged. And that’s why LED has 
not made our shortlist. I’m sure that in ten 
years time LED will dominate proceedings. 
So, enjoy the article and I hope it sparks 
the same level of debate that we had in our 
office generating it...
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“The International Lighting Design 
Survey will go some way to cementing 
the role of the lighting designer.”

Paul James, Editor
mondo*arc, UK



CIRCULATION

mondo*arc’s circulation comprises a mixture of paid-for subscriptions and controlled circulation copies mailed to 
our constantly maintained database of named individuals who have requested the magazine, many of whom we 
have personally met at lighting events around the world. 

Distributed to 107 countries throughout the world, the circulation is specifically targeted at senior decision makers 
within high quality lighting design practices (including all IALD members and known PLDA members), architects, 
specifiers, distributors and manufacturers, in addition to lighting related divisions of local authorities and 
municipalities (including LUCI members), retail companies and end user in-house departments. Our work on the 
International Lighting Design Survey (ILDS) has resulted in a significant increase in lighting design practices all over 
the world regularly receiving the magazine.

mondo*arc is published seven times a year (including the bonus ILDS issue at the beginning of each year), with 
translations in six different languages (French, German, Italian, Spanish, Japanese and Chinese), and has bonus 
distribution at leading trading shows and conferences worldwide. 

In addition our dynamic website and interactive digital issues are viewed by thousands of people from all over the 
world every month (latest updated viewing figures from Google Analytics available upon request). 

AVERAGE TOTAL MAILED CIRCULATION: 12,000
AVERAGE EXHIBITION / CONFERENCE COPIES: 2,000
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Europe 28%

UK 25%

North America 23%

Asia / Australasia 14%

Middle East 8%

Rest of Americas 1.5%

Africa 0.5%

Architects / Designers 40%

Lighting Designers 31%

Manufacturers / Distributors 19%

Engineers 6%

End Users 4%

BREAKDOWN BY JOB FUNCTION

Architects / Designers 40%

Lighting Designers 31%

Manufacturers / Distributors 19%

Engineers 6%

End Users 4%

Europe 28%

UK 25%

North America 23%

Asia / Australasia 14%

Middle East 8%

Rest of Americas 1.5%

Africa 0.5%

BREAKDOWN BY GLOBAL REGION

“I can meet many valuable friends and masters 
through mondo*arc. For me it is the forum 
for professional lighting experts worldwide. 
mondo*arc’s articles about lighting design 
will enable our profession be much bigger and 
stronger.”

Kaoru Mende, Principal
Lighting Planners Associates, Japan



COPY SCHEDULE

mondo*arc continually covers subjects and projects when topical to reflect the latest current thinking and 
schemes completed. These include all aspects of architectural, retail and commercial lighting as well as 
decorative, design-led lighting that is specified in architectural schemes. For this reason our copy schedule only 
includes product guides as outlined below. Only major trade shows / conferences are shown. Other events will 
be incorporated into the distribution depending on mondo*arc’s involvement.
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MONDO*ARC #64 (DEC/JAN)
Editorial deadline: 11th November 2011
Advertising: 18th November 2011
Product Guide: Solid State Lighting
Bonus Show Distribution: ForumLED, Lyon

INTERNATIONAL LIGHTING DESIGN SURVEY
Editorial deadline: 9th December 2011
Advertising: 16th December 2011
The ultimate worldwide directory and survey for lighting 
professionals distributed to our subscription base and 
available at every major trade show in 2012

MONDO*ARC #65 (FEB/MAR)
Editorial deadline: 13th January 2012
Advertising: 20th January 2012
Product Guide: Exterior Lighting / The ARC Show Preview
Bonus Show Distribution: The ARC Show 2012, London; 
IALD Enlighten Europe, London

MONDO*ARC #66 (APR/MAY)
Editorial deadline: 9th March 2012
Advertising: 16th March 2012
Product Guide: The ARC Show Review / L+B Preview
Bonus Show Distribution: Light+Building, Frankfurt; 
Lightfair International, Las Vegas

MONDO*ARC #67 (JUN/JUL)
Editorial deadline: 11th May 2012
Advertising: 18th May 2012
Product Guide: Light+Building / Lightfair Review
Bonus Show Distribution: Guangzhou International 
Lighting Exhibition, China

MONDO*ARC #68 (AUG/SEP)
Editorial deadline: 13th July 2012
Advertising: 20th July 2012
Product Guide: Lamps and Gear
Bonus Show Distribution: PLASA, London; 100% Design, 
London; IALD Enlighten Americas, Vancouver

MONDO*ARC #69 (OCT/NOV)
Editorial deadline: 14th September 2012
Advertising: 21st September 2012
Product Guide: Lighting Control
Bonus Show Distribution: Sleep Hotel Design Event, 
London; Light Middle East, Dubai

MONDO*ARC #70 (DEC/JAN)
Editorial deadline: 9th November 2012
Advertising: 16th November 2012
Product Guide: Solid State Lighting
Bonus Show Distribution: The ARC Show 2013, London; 
IALD Enlighten Europe, London
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For most designers, the offer of large-scale 
commissions comes after years working the 
international design circuit; the reward for 
an apprenticeship of reputation-building 
product development. For Beau McClel-
lan, however, the journey has been a total 
reverse of this traditional route. 
Though exhibiting at the London Design Fes-
tival for the first time this September, he 
has already accrued an impressive project 
portfolio, encompassing large-scale pieces 
for private clients, as well as some major 
corporate works in the Middle East. 
Indeed, McClellan’s chandelier for one cli-
ent in Qatar has been given the Guinness 
Record nod as the world’s biggest, but as 
the artist is quick to point out, this was far 
from the initial intention. “We never set out 
to break any records, and neither did the 
client,” he says. “He was really trying to get 
something that worked aesthetically within 

his building – that was our main focus.”
The building in question was the Al Hitmi 
office development that stands on the 
Corniche in Doha. A striking structure, it 
comprises two sections that appear to lean 
away from each other. 
McClellan first saw the building on a post-
card that was thrust into his hands as he 
stood talking to prospective clients on his 
stand at the 2007 Light Middle East show 
- delivered with a cryptic message that 
someone would ‘be in touch soon’. It was 
such a brief exchange that when the call fi-
nally came many weeks later, McClellan had 
all but forgotten about it. His services were 
required, the caller said. Was he free to 
fly out to take a look? Naturally, his answer 
was yes and the next day he was on a plane 
heading east.
The client wanted McClellan to create a 
piece to fill the vast atrium space between 

the building’s two halves. In particular, he 
was keen to include the semi-translucent 
mirrored glass pieces that had been shown 
on the designer’s stand in Dubai.
Mirrored glass has become something of 
a Beau McClellan calling card, and the 
story of its development is typical of the 
designer’s circuitous route into lighting. 
McClellan’s past reveals a tireless thirst 
for creative challenges; from time as a 
singer-songwriter; to a stint as art direc-
tor on commercial films; to set design for 
the fashion industry; and eventually to 
Portugal were he set up as a sculptor using 
traditional blacksmithing techniques. The 
leap to lighting came when a client asked 
if he could incorporate illumination in one 
of his pieces, in effect creating a chande-
lier. He soon realised that, while he could 
create aesthetically beautiful structures, he 
simply didn’t have enough experience and 

knowledge of lighting to achieve the effects 
he wanted.
Charged with a new challenge, McClellan 
threw himself into researching the world of 
lighting design, visiting major trade shows 
like Euroluce in Milan.
It was on this expo-tour that he ended 
up on the stand of German manufacture 
Brumberg who he convinced to send him a 
selection of the technology – transformers, 
fibre optics, LEDs and the like – that they no 
longer needed.
Back in Portugal, having experimented 
with the technology, he started producing 
bespoke contemporary chandeliers for large 
residential spaces. While McClellan pushed 
towards experimental, contemporary forms, 
many of his clients had more reserved 
tastes. His solution was to introduce 
another new technology - semi-transpar-
ent mirrored pieces that would merge into 

their surroundings by reflecting back the 
more traditional interior design of a space, 
and yet allow LED light to shine from within 
when the chandelier was illuminated.
These commissions and exhibition showcase 
in Dubai led McClellan to create one of his 
greatest masterpieces, Reflective Flow for 
the Al Hitmi complex. Reflective Flow, is 
the largest interactive chandelier in the 
world - a shimmering mass of mirrored crys-
tal plates reflecting its surroundings by day, 
and a mesmerising wave of subtle colour by 
night. Created from more than 2,300 hand-
ground optical crystals containing 165,000 
LEDs, the 126 ft long 20 tonne piece hovers 
16 metres above the ground, visually pulling 
the two sections of the building together.
Exciting though these big projects are, 
the costs in both time and R&D are large. 
Because of this, McClellan started looking 
at ways to translate these big corporate 

art installations into signature pieces for 
large residential homes and, at the lower 
end of the scale, into high-quality branded 
products.
He has designed products before – as a 
‘signature designer’ for Brumberg, the 
company that first supplied him with light-
ing technology – and indeed all four of 
those pieces received Red Dot Awards. But 
now Beau McClellan Design has brought the 
design and branding process fully in-house, 
expanding it with a series of new ranges. 
“We’re trying to avoid fads by going back to 
the old Italian way of designing pieces – cre-
ating more iconic type lamps that’ll stand 
the test of time,” concludes McClellan. 
Visitors to the London Design Festival can 
decide for themselves when the new range 
is launched at the designjunction show. 
www.beaumcclellan.com

After large-scale success in the Middle East, one artist-designer is preparing to tackle London.
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Due to the vast number of LED module 
variants available it was decided to 
evaluate a small subset based on a light 
engine output of 1000 lumens with a 
Warm White (3000K) colour temperature. 
• The overall efficiency figures included 
driver and thermal losses but excluded 
any optical losses due to reflectors, 
diffusers etc.
• All measurements were taken when the 
modules were deemed at steady state 
(ie; after they had warmed up and small 
lumen output deviation was observed).
• The modules were tested as supplied 
by the manufacturer along with 
recommended heatsink and control gear.
• The cost of each module is based on 
a ‘guide price’ for a one-off order of 
1000 modules in isolation. This was 
done to determine a price:performance 
ratio which is one of the most important 
factors required by the end-user market 
today considering the austerity budgets 
of most companies. Cree’s sample was 
the only module that included a built-in 
power supply.
• All of the modules appeared to be 
manufactured to a high standard.
• Only one module sample was tested 
from each manufacturer so caution has 
to be undertaken when interpreting the 
results.
• No lifetime data was obtained on the 
modules and therefore it was not possible 
to define lumen maintenance or other 
lifetime characteristics.
• See table overleaf for datasheet 
figures.

The Cree LMR4 module utilises the 
proprietary TrueWhite technology that 
provides high colour consistency around 
the specified colour temperature. An 
active feedback system will vary the 
proportion of intensity from the three 
red and seven white LEDs incorporated 
into the light engine. The power spectral 
density of the LMR4 shown is drastically 
different from the other LED module 
PSD’s due to the inclusion of the red 
LEDs. The white LEDs used within this 
module appear to be the popular larger 
die XPG emitters that provide much 
higher efficacies than standard 1mm die 
equivalents. The Cree LMR4 is the only 
LED module which has an integrated LED 
ballast.

The Infusion module is small and with a 
simple twist and lock, the light engine 
can be easily removed and replaced and 
no additional hardware is necessary. 
The module shows the potential that the 
Zharga consortium may be able to achieve 
with replaceable modules and enables 
luminaires to be designed that can be 
upgraded to use future generations of 
LEDs as the technology improves, enabling 
users to always have the optimum energy 
efficient solution in their installation. 
The GE module also appears to utilise the 
Cree XPG LEDs. However, unlike the Cree 
LED module it does not implement the 
TrueWhite LEDs as can be seen from the 7 
white LEDs.

The Fortimo module is the second module 
that employs remote phosphor technolo-
gies where the phosphor is placed away 
from the LED die. The module is slightly 
larger than the other LED modules which 
makes it ideally suited for larger fixture 
applications including use as the core light 
engines in downlighter based fixtures. As 
the remote phosphor provides an even 
light distribution it will be easier to up-
grade the modules in the future without 
the need to change optical designs as 
these will remain constant. The system 
also maintains tight colour consistency 
within 3 standard MacAdam ellipses.

The Xicato module is one of two remote/
cold phosphor technology based LED 
modules, but as can be seen from the PSD 
shown, it has a different curve from all 
of the other phosphor based LEDs. The 
advantage of Xicato modules are such that 
the colour consistency between modules 
is very high and these modules are stated 
to have tolerances less than 2 standard 
McAdams ellipses. A further advantage of 
the Xicato module is it is one of the small-
est of the LED modules tested making it 
ideal for spot lighting and retail applica-
tions. These modules seem compact and 
are easy to integrate into fixture design.

����������������������������

Special thanks go to Steve Poole and Paul Gilmartin of The Lighting Association Labora-
ties who carried out the tests. The bench tests were carried out at The Lighting Asso-
ciation Lab using LM-79 test protocol. A UKAS accredited laboratory located within the 
UK, LA Lab is also able to provide international CB test and certification in association 
with their certification body TUV Rhienland. It is a UK Government appointed Notified 
Body under the Low Voltage Directive.
www.lightingassociation.com/lighting-association-laboratories

It is clear that at the 1000 lumen warm 
white (3000K) lighting criteria, all of the 
LED modules exceed 65 lm/W which is 
highly impressive and demonstrates the rate 
of progress made in just a couple of years. 
The modules were tested without second-
ary optics which would of course reduce the 
luminaire efficacy. However, this enables a 
truer comparison of the modules.
Interestingly, the LED modules achieve the 
efficacy performance in a variety of differ-
ent methods, whether it is using integrated 
or external ballasts, standard or remote 
phosphor LEDs and even combinations of 
different coloured LEDs. This variety of 
module demonstrates that the module 
market is still embryonic and companies 
are still investigating what methods and 
technologies will provide the best overall 
performance, production yield and costs. 
It is difficult to draw any firm conclusions 
from such a small sample test of each mod-
ule especially as it is not possible to deter-
mine if the modules supported are standard 
production modules or near production 
high specification versions. However, it is 
clear that the Cree LMR4 module offers 
leading efficacy performance with a high 
CRI value due to the TrueWhite technology 
(it is important to note the efficacy test 
performance is substantially higher than the 
products’ datasheet which is unusual). The 
technique of using two or more LED colours 
is well known in the entertainment lighting 
industry. However, it seems that the Cree 
TrueWhite system is a good approach for 
high CRI modules.
One area of disadvantage for type 1 LED 
modules is that electronic ballasts or driv-
ers are the most unreliable part of an LED 
system and therefore lifetime aspects may 
be an issue for the Cree LMR4 products. The 
external electronic ballasts/drivers for type 
2 modules can be replaced easily without 
the need to recycle the product.
At a recent US Department of Environment 
industry event looking at LED fixture reli-
ability, interesting data from Appalachian 
Lighting Systems (Ellwood City, PA) was 
presented on the cause of 29 field failures 
from 5400 outdoor luminaires where the 
driver (power supply) caused 52% of the 
failures; the luminaire housing caused 31%; 
LED packaging caused 10% and the driver 
controls caused 7%. Therefore, over 59% of 
failures seen were to do with the LED driver 
and controls used within the SSL system!
The big challenge for the LED fixture manu-
facturers are which modules should they 
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What we asked for...

What we got...

What we came up with...

All different shapes and sizes...
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* Copy schedule dates, topics and bonus show distribution subject to change



ADVERTISING

ADVERTISING RATES

front page gatefold £8000.00
double page spread £4500.00
full page £2600.00
half page £1800.00
quarter page £1100.00

PRODUCTION DATA

If you are sending completed artwork:

• Send either on CD or via FTP. We can also  
 accept email files under 25MB.
• Images need to be set at a print 
 resolution of 300dpi, (CMYK) saved as  
 TIFF, JPEG or EPS.
• Logos produced in Freehand/Illustrator need to be  
 converted to paths or curves.
• ALL fonts involved within the artwork must be 
 supplied.
• Please call for advice on whether to end artwork in  
 PDF format.
• A colour proof of your ad must be supplied with art 
 work.
• We do not accept artwork made in COREL Draw, 
 Microsoft Publisher, Word or PowerPoint.

If we are producing your artwork:

• Any text to be put into an email or saved as a .txt file  
 in Word.
• Digital images supplied need to be set at a print  
 resolution of 300 dpi, (CMYK) saved as TIFF, JPEG 
 or EPS. (Pictures from the web can not be used for  
 print).
• Printed material can be sent for scanning. Ideally to  
 be sent as photographs, transparencies and letter 

 heads. Magazine material can be scanned however  
 does not reproduce as well.
• Colour references for logos to be sent as pantone  
 process or CMYK. 
• An email or fax of the artwork will be sent to you for  
 approval.

COMPATIBILITY

We are MAC based and can accept the following :

Software used : Quark (v6.5 or earlier), InDesign (CS2 or 
earlier), Photoshop, Illustrator (CS2 or earlier), Freehand 
(fh9 or earlier).
File Type : AI, EPS, TIFF, JPEG, QXD, INDD, PDF (Please 
call for advice on sending artwork in PDF format)

We do not accept artwork made in COREL Draw, Microsoft 
Publisher, Word or PowerPoint.
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Our product reviewer David Morgan is pleasantly 
surprised by what was on offer at this year’s Lightfair 
International in Philadelphia.

�������������������
This year’s Lightfair held in Philadelphia was 
larger and busier than I expected. Although 
some traditional lighting manufacturers de-
cided not to exhibit this year they were re-
placed by a variety of consumer electronic 
and LED companies including Samsung and 
LG. It would appear that the light source 
market may have a rather different set of 
brands in the near future if these compa-
nies are successful in their approach.

PHILIPS WIDELITE 
Tucked away in the enormous Philips 

North America Village, that gave the im-
pression of taking up a quarter of the whole 
show but had large - almost empty - spaces, 
the WideLite division was showing a rather 
elegantly designed, traditional HID range 
of exterior projectors called DecoFlood HID 
floodlighting series DFS. A full range of wet 
location HID exterior projectors without a 
single LED in the range – how surprising and 
refreshing! With three sizes of round and 
two sizes of square luminaires the range 
includes a wide variety of accessories, 
mounting options and beam angles includ-
ing a gobo projector version of the larger 
round size. The range is designed to oper-
ate Cosmopolis lamps up to 140 watts and 
MasterColor Elite lamps up to 315 watts - all 
with electronic ballasts.
www.usa.lighting.philips.com

BRIDGELUX 
Bridgelux showed its new Helieon line 

voltage LED module developed in conjunc-
tion with Molex. This system incorporates 
a twist and lock socket into which the LED 
module fits, providing electrical connec-
tions and a well engineered mechanism 
to ensure good thermal contact with the 
heat sink while allowing easy and tool-less 
replacement. The module includes a Triac 
dimmable line voltage driver, a Bridgelux 
LED array and a reflector from Ledil. The 
module provides 1,700 lumens with a colour 
temperature of 3000K when the array is 
running at 60°C and consumes 32 watts 
with a system efficiency of 52 lumens per 
watt. Bridgelux was one of the first LED 
companies to integrate its arrays in an easy 

to use module format. Now that almost all 
LED emitter suppliers are offering modules, 
Bridgelux has gone to the next stage by 
integrating a line voltage driver that can 
be dimmed with a standard wall dimmer. 
However, other line voltage modules such 
as the Infusion from GE are being launched 
at the same time so it will be interesting 
to see how this segment of the market 
develops. It seems as though a standard 
base design needs to be agreed soon so that 
modules from different manufacturers can 
be interchanged. The Zhaga Consortium is 
charged with working on creating standards 
for LED modules, but apparently the market 
can’t wait for them to agree.   
www.bridgelux.com

LUMINUS DEVICES
Luminus, which specialises in much 

larger die sizes than other LED emitter 
manufacturers, has also jumped onto the 
module bandwagon with a more basic 
mechanical approach than Molex but with 
higher light output than the Helieon. 
Working with T Opto they have created the 
Sololux module built around the Luminus 
quad die CSM 360 package that provides up 
to 2,500 lumens in warm white at 70 lumens 
per watt with a remote driver. 
Luminus also introduced a miniature new 
quad die package, the SSM 80 which runs at 
higher voltage and lower current than the 
earlier Luminus arrays and provides up to 
1,600 lumens in warm white at 64 lumens 
per watt. For image forming and very 
narrow beam projectors this could be an 
extremely useful device.
www.luminus.com

LITHONIA  
Lithonia followed last year’s OLED 

concept presentation with two new ceiling 
mounted OLED ranges, Revel and Kindred, 
that are understood to be commercially 
available in the future.  
Kindred is a large-scale amorphous shaped 
pendant with 45 OLED panels providing 
3,000 Lumens at 53 lumens per watt.
The Revel is a minimal and quite attrac-
tive surface mounted luminaire with five 

four inch 6.5 watt 85 CRI OLED panels. It is 
designed to be used singly or in groups for 
interior area lighting. At the recent OLED 
summit in London the Lithonia OLED design 
guru Peter Ngai described how the Revel 
could be used to provide light precisely 
where needed in an office lighting applica-
tion which would therefore make it a cost 
effective lighting solution. Peter Ngai is 
a keen advocate of OLEDs and feels that 
the light from these panels has a more 
noble and emotional quality than other LED 
sources. Using the Revel for office lighting 
seems a fairly far fetched scenario at the 
moment given the high cost, low efficiency 
and low power of OLED panels. However, 
the Revel does seem to be the closest idea 
I have seen yet to a usable mainstream 
luminaire based on OLED panels. Somewhat 
surprisingly the Revel won the most innova-
tive product of the year award at the show.
www.lithonia.com

LUXIM
Luxim, one of the pioneers in point 

source plasma lighting, showed its latest 
light sources and a much larger variety of 
fixtures developed by luminaire manufac-
tures than at last year’s show. While this 
technology is slowly finding its way into 
the market in niche areas such as image 
forming, entertainment lighting and street 
lighting, so far none of the major lighting 
manufacturers seem to have adopted it. 
The general obsession with using LED for 
every type of lighting combined with the 
high performance to cost ratio of traditional 
technology HID lamps, including the Cos-
mopolis, seems to be limiting the market 
for plasma at the present. The high colour 
temperature of 5,300K, shortish lamp life 
of 17,000 hours and efficiency of only 62 
lumens per watt combined with a high capi-
tal cost are hard to get excited about. But 
it may well be that this type of light source 
could play an important role in high output 
luminaires (400 watt HID and above) where 
a point source is needed for good optical 
control. LEDs will have nothing to offer in 
this market segment for the foreseeable 
future.  
www.luxim.com

TOPANGA TECHNOLOGIES
Topanga Technologies, showing for the 

first time at Lightfair, is another point 
source plasma company from California. The 
management team members were originally 
involved with Luxim before the acrimoni-
ous patent case with the UK based company 
Ceravision, that originally developed point 
source plasma light sources. The Topanga 
system looks interesting from a design point 
of view as the arc tube is fully exposed 
which, in theory, should allow more ef-
ficient optical systems to be developed for 
it. The quoted lamp life of 50,000 hours, 
system efficiency of 83 lumens per watt and 
4,000K colour temperature also appear to 
be more attractive than the Luxim figures 
so further investigation into these claims is 
called for.     
www.topangatech.com

As with all Lightfair shows, there were in-
teresting technical nuggets hidden away in 
the various booths. This show is not about 
cutting edge industrial design or style but is 
much more about technical innovations and 
how to apply them in the commercial and 
architectural lighting markets. This year’s 
show certainly met that objective.    

David Morgan is founder and director of David 
Morgan Associates, the London-based inter-
national luminaire design and development 
consultancy. 
Email: david@dmadesign.co.uk
Web: www.dmadesign.co.uk
Tel: +44 (0) 20 8340 4009
© David Morgan Associates 2011
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“We like the quality of the featured projects. 
mondo*arc is bright and truly international, issue 
by issue.”

Gerd Pfarré, Principal
pfarré lighting design, Germany



SPECIAL ADVERTISING OPPORTUNITIES

In addition to regular advertising pages within mondo*arc, there are further options to increase your visibility 
within the magazine. All options listed and more can be discussed with our advertising staff who can explain the 
different options in more detail.

TIPPED ON (GLUED) INSERT
Add visual interest to your full page advertisement by glueing a removable postcard or 
insert to the page.

LOOSE INSERT
Inserts or postcards can be loosely inserted into the magazine without an advertising 
page.

BELLYBAND
A bellyband is a furnished paper outsert that is wrapped around the magazine. Readers 
will see your message first as it will have to be removed before they can read their 
issue. The bellyband can contain your message on both sides of the piece. 

In addition, a bellyband can be designed to open the magazine at your double page 
spread advertisement by glueing the ends of the bellyband onto your ad.

SPECIAL COVERS
Maximize the impact of your message with a three-page gatefold cover or a split front-
cover spread (sometimes called a barn door cover).

The three-page gatefold is a two-page spread advertisement that opens up from the 
inside front cover (it can also be purchased for the back cover). It includes the inside 
front cover, thus allowing three full pages of advertising.

The split front cover (barn door) is a two-page spread advertisement that opens 
directly from the front cover.

Prices*

Tipped on insert and single page ad £6000
Loose insert    £2000
Bellyband    £8000

Bellyband opening to DPS advert  £12000
Front page gatefold   £8000
Split front cover    £12000

* prices are estimated and may increase depending on weight and special requests. Loose insert price is based on minimum weight.
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MECHANICAL DATA

All Dimensions: Height before width

Full Page

Type 310 mm x 210 mm

Bleed 339 mm x 242 mm

Trim 333 mm x 236 mm

DPSFULL PAGEDPS

Type 310 mm x 446 mm

Bleed 339 mm x 478 mm

Trim 333 mm x 472 mm

1/4 Page Portrait

Size 145 mm x 110 mm

1/4 PAGE

Portrait

1/2 PAGE

Portrait Landscape

1/2 Page Portrait

Size 310 mm x 106 mm

1/2 Page Landscape

Size 150 mm x 210 mm

All following ad sizes are placed on the page with a white border
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PLEASE NOTE
•  TYPE: We advise that all type and important subject matter  
 should be kept within the TYPE area.

•  TRIM: refers to the actual page size.

•  BLEED: For pages that require it there must be 3mm of bleed  
 on all sides.

•  You should allow 8mm between DPS adverts for binding. 

•  If unsure please call for more information.

“I find that reading mondo*arc is a good way to keep up 
with the lighting industry at a global scale.”

Enrique Garcia Carrera,
Associate Principal
Fisher Marantz Stone Partnership, USA

Gatefold
folded page (outer & inner)

Type 310 mm x 198 mm

Bleed 339 mm x 230 mm

Trim 333 mm x 224 mm

open gatefold

Type 310 mm x 432 mm

Bleed 339 mm x 464 mm

Trim 333 mm x 458 mm

GATEFOLD

open gatefold

inner

outer

TYPE
TRIM

BLEED



DIGITAL ISSUE

and also further enhanced with Flash 
animation and video. Editorial within 
each edition can also be enhanced with 
animation and video. There is a small cost 
associated with these additions.
 
ADVERTISING COSTS
Animation £195.00
Video £295.00

In addition, eshot advertising is available 
to accompany the digital editions and 
newsletters. Every fortnight these are 
sent to our email database of 17,000 
recipients. This email database can also 
be rented to send a detailed marketing 
message.

ADVERTISING COSTS
Eshot skyscraper / banner £2000.00
accompanying digital edition / newsletter

Email shot to 17,000 database £3000.00
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mondo*arc is now available every issue as 
a digital edition. Benefi ts of the digital 
edition of mondo*arc are the immediate 
delivery to all readers wherever they 
are in the world; the ability to search 
the magazine for relevant information; 
bookmarking of important articles; an 
online archive of previous issues and the 
enhancement of the reader experience 
with interactive multimedia. All editorial 
within the digital edition that has an 
email or website address connected to it 
will have a live link to that address.

All adverts booked in the print edition 
of the magazine will also appear in the 
digital edition free of charge. 

To enhance the interactivity of your 
advertising page, live links will also 
be added to all email and web address 



ONLINE ADVERTISING

There are a number of types of advert available on www.mondoarc.com. These can be jpeg, gif or swf format and 
should be less than 40KB file size. There will be an associated charge if you require mondo*arc to create this for you.

SKYSCRAPER 1
120 pixels x 600 pixels.
£600 per month (3 months)
£550 per month (3 – 6 months)
£500 per month (6 – 9 months)
£450 per month (12 months)

FOOTER
728 pixels x 90 pixels.
£500 per month (3 months)
£450 per month (3 – 6 months)
£400 per month (6 – 9 months)
£350 per month (12 months)
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All skyscrapers, mini 
skyscrapers and footers 
hold a maximum of three 
adverts on rotation in 
each available advertising 
space. The adverts will 
receive equal exposure 
on the site.

Leaderboard, MPU and 
news sponsor adverts are 
exclusive and have no 
rotation.

SKYSCRAPER 2
120 pixels x 600 pixels.
£500 per month (3 months)
£450 per month (3 – 6 months)
£400 per month (6 – 9 months)
£350 per month (12 months)

MINI SKYSCRAPER 1
120 pixels x 240 pixels.
£350 per month (3 months)
£300 per month (3-6 months)
£250 per month (6-9 months)
£200 per month (12 months)

MINI SKYSCRAPER 2
120 pixels x 240 pixels.
£250 per month (3 months)
£200 per month (3-6 months)
£150 per month (6-9 months)
£100 per month (12 months)

NEWS SPONSOR
500 pixels x 90 pixels.
£1000 per month (3 months)
£900 per month (3-6 months)
£800 per month (6-9 months)
£700 per month (12 month)

HOMEPAGE MPU
Mid Page Unit that allows you 
to present your advertisements 
as image, animation or video. 
£2000 per month (3 months)
£1900 per month (3-6 months)
£1800 per month (6-9 months)
£1700 per month (12 month)

LEADERBOARD
728 pixels x 90 pixels.
£1500 per month (3 months)
£1400 per month (3-6 months)
£1300 per month (6-9 months)
£1200 per month (12 month)

* Minimum of 3-month run on 
all website advertising.



CONTACT

PAUL JAMES

EDITOR

+44 161 476 8350

p.james@mondiale.co.uk

PETE BREWIS

DEPUTY EDITOR

+44 161 476 8341

p.brewis@mondiale.co.uk

JASON PENNINGTON

ADVERTISING MANAGER

+44 161 476 8344

j.pennington@mondiale.co.uk

JOHN-PAUL ETCHELLS

ADVERTISING SALES

+44 161 476 8394

jp.etchells@mondiale.co.uk

t: +44 (0)161 476 8350

f: +44 (0)161 429 7214

e: mondo@mondiale.co.uk

w: www.mondoarc.com
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“Around the office mondo*arc is becoming a must read by 
not only Lighting Designers, but other disciplines as well. We 
love the wide angle view of great projects and technology, 
with the right mix of material about the personalities in and 
around the industry.”

Brian Stacy
Lighting Leader, Americas Region
Arup Lighting, USA

ADVERTISING IN MONDO*ARC MAGAZINE GIVES YOU:
• Exposure to 12,000 worldwide subscribers.
• Exposure to 17,000 email subscribers directly to their inbox. 
• Live links to your website in digital issue.
• Association with the world’s leading architectural lighting 
publication, respected and avidly read by lighting designers, 
specifiers and architects all over the world.

ADVERTISING ON THE MONDO*ARC WEBSITE GIVES YOU:
• Exposure to thousands of unique visitors every month. 
• Live links to your website.
• Association with the news service of mondo*arc magazine.

ADVERTISING ON MONDO*ARC E-NEWSLETTERS GIVES YOU:
• Exposure to 17,000 email subscribers directly to their inbox. 
• Live links to your website.
• Association with the news service of mondo*arc magazine.

ADVERTISING ON MONDO*ARC DIGITAL ISSUE EMAIL GIVES YOU:
• Exposure to 17,000 email subscribers directly to their inbox. 
• Live links to your website.
• Association with the world’s leading architectural lighting 
publication, respected and avidly read by lighting designers, 
specifiers and architects all over the world.

mondo*arc magazine ltd
Waterloo Place  
Watson Square  
Stockport    
SK1 3AZ    
United Kingdom


